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AITYS ADVERTISING

Qe LA

OT3EIB O COTPYIHHYECTBE

Hamra koMIanus XOTh M JAaBHO Ha PHIHKE, HO IEPBEI pa3 pemmia IpOBECTH Ka‘IeCTBCHH}‘;IO
OLICHKY YMOBJICTBOPEHHOCTH MEpCOHana. M MBI OYeHb pajpbl, YTO HAIl HEpPBHIH OIIBIT 6L
uMeEHO ¢ Happy Inc, motomy dro Hac 3a60TiMBO HpoBeTH C CaMOrO IIEPBOTO 3Tama
COCTABJICHUS TCXHUIECKOI'0 3aJaHMs 10 aHAJIN3a Pe3yIbTaTOB U IMOydeHHs PEKOMEHIAIIHIA. f
PykoBommrens mpoexToB JImutpuii IlapdEHOB OmepaTHBHO OTBedan Ha IJHOOHIE Bonpocm a
IPOCEOBI ake HECMOTPSI Ha pasHHUILY BO BpEMEHH.
Borbumm mmocom Msl 651 0OTMeTHIM HHTepdEiic B mIaThopMy /IS OHpPOCa M JIMIHEIH Ka6nHeT
€CTh BO3MOXKHOCTB OTCIIEXMBATh CTATYCHI IIPOXOXKAEHHS OIIPOCOB IO Pa3HbIM IapamMeTpaM, BCE
KacTOMU3UPOBAHHO HMEHHO IO/ HAIllM Hy>XIBI, ¥ 60JIee TOro MO KaXIOMY II0Ka3aTello JAITCs
HOApoOHBIE IOSCHEHWS M PEKOMEHAAIMH. Bce OTYeTHl, aHATM3BI M PEKOMEHIAIMH MOXKHO
BEITPY3UTh B BHIE IPE3CHTAIMH, IO BCEM PEKOMEHIAIMSIM MOXHO C(HOpPMHPOBATEH ILIaH
JIEACTBHUH MO yJIy9IIEHUIO U OTCIIC)KUBATh UX BHIIOIHECHHUE. |
Ilo BceM melcTBHSIM W OpraHu3alu cpasy BHIHO, uro Happy Inc B memom m I[MHTan B
9aCTHOCTh peajlbHO 3aWHTEPECOBAHEI B YJIydIIEHUH IIOKa3aTeled BOBICYEHHOCTH U JIOSIIbHOCTH
Hamei KOMaHIbI. ~
Xenaem Happy Inc nansHeinnero pa3BuTHs, 1 OTPOMHOE CIIaCHO0 3a HapTHEPCTBO.
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